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Understanding when and why consumers interpret a correlation as causation Is
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 The effect is not driven by the magnitude of correlations. * FIndings: °
Study 1C: Incentivizing Judgments * Moderated mediation index: Index = 0.11, SE =
« The effect holds when the judgment is consequential. 0.04, 95% CI = [0.04, 0.19] 1 _ . . . .
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» Percelved causality mediates the effect of correlation scope on product
choices.

» Additional correlations enhance perceptions that the plausible cause hasa  Daniels, David P. and Daniella Kupor (2022), “The Magnitude Heuristic: Larger
generalized effect on the parent category of the target outcome (e.g., overall Differences Increase Perceived Causality,” Journal of Consumer Research, 49 (6),

Study 5: Cause-last Framing Attenuates the Effect . . . . 1140-59.
» Cause-first framing: Compared to others, people who drink tea more ?eelzlttir(]))r,lsrr? ilnforcmg the belief that the focal correlation reflects a causal Sloman, Steven A. and York Hagmayer (2006), “The Causal Psycho-Logic of
frequently tend to report having stronger bones and healthier hearts. P Choice,” Trends in Cognitive Sciences, 10 (9), 407-12.

+ Cause-last framing: Compared to others, people who report having  An easy-to-implement intervention Is to adopt a cause-last framing.

stronger bones and healthier hearts tend to drink more tea. Please direct your comments and questions to: y.zhang@rsm.nl
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