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(Gorenz & Schwarz, 2024).

when i was 19, i went to a bar with my
cool, hot roommate. she told me to
just act like i was old enough and they
wouldn’t question it. she got a jack
and ginger. i proceeded to order a
‘virgin pifa colada’ and then said ‘but
with the alcohol’

» Jokes were presented in audio clips
(Exp. 1 & 2) or writing (Exp. 3). Experiment 3 Stimuli

(Comedic Tweets):

our soccer ref didn't show up so one
of the moms on our team had her 9
year old son ref for us (he had a
whistle) and a completely adult

woman on the other team argued with Our research Suggests these results may
one o his caks and he yelow cardec differ when the audience knows the jokes

hcr in front of everyone and she had to were written by Al
sit in her car to calm down

 In Experiment 3, participants also
reported their perceived authenticity of
each joke.

i think about that every day
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