
Materials
The participants assessed the
profoundness, attractiveness, and value
of paintings during art exhibitions of four
artists (i.e., Gosia Herba—16 paintings,
Piotr Rychel—12 paintings, Marianna
Sztyma—15 paintings, and Adam Wójcicki—
15 paintings). Gallery visitors were
provided with booklets containing
descriptions of the selected, displayed
paintings. 
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Analysis
presents the results of the experiment. For each
dependent variable (quality of art and pricing), we
submitted our data to a linear mixed model. For
the basic model (M1), the predictor was a
continuous variable: language-impressiveness
score. We then conducted a robustness check,
testing only participants at their first visit (M2), or
additionally controlling for self-reported expertise
in art (M3) or for artistic education (M4). Despite
significance for some models, the effects have
little to no practical value; the descriptions
explained less than 1% of the variance of quality
of art or pricing. In comparison, the fixed effects
of painting, whether it was titled or not,
participant, and artist explained about 50% of the
variance in liking and over 80% of the variance in
pricing.
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Methodology
Artworks provided by four different artists
were rated by the participants during the
showings at art galleries. We created
descriptions for each painting on three levels
of abstraction: simplified, neutral, and bullshit.

We collected data from N=107 (f=73, m=31,
o=3), mean age=42.4 [18-89] gallery goers.

 Robustness check
We decided to post-hoc validate our painting
descriptions by asking an independent sample
of participants to evaluate them. N=60
individuals assessed the language used on 3
dimensions: abstraction (0-10), floweriness
(0-10), and bullshit (0-10). To ensure the
nature of the task was clear, they were
provided with the definition of bullshit.

Objective
We decided to investigate how providing
simple vs. bullshit descriptions could influence
the perceived quality and value of art. On the
one hand, a straightforward description
should increase liking through an enhanced
understanding, on the other hand, a vague
and impressive description should increase
liking through an enhanced perception of
profoundness (Turpin et al., 2019).
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Include a short caption
to describe an image.

We conclude that, at least for
experienced gallery-goers,
the description
accompanying a painting has
little influence, and the art
speaks for itself.


