
Giving farm animals a name and a face:

Eliciting animal advocacy among omnivores 

using the identifiable victim effect
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Discussion :
❖ We have shown that a single identifiable farm animal victim (compared to unidentifiable victims) 

elicits more compassion, even when appealing to participants who, as omnivores, are not only 

alienated from the victim's group but also responsible for this group being victimized.

❖ This is the first study to explore this complex relationship between compassion and prosocial 

activity when the helper is the one responsible for the victim's state.

❖ A more effective advocacy than “statistics-talk” might be to present a single, identifiable 

individual.
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Introduction:

❖ Animal based diets are costly to our health and planet and often inflect suffering to 

animals. What actions can we take to elicit animal advocacy?

❖As a first step, the current study addressed this question by appealing to compassion 

to farm animals, based on the identifiable victim effect (Small & Loewenstein, 2003). 

❖People are more willing to help an identifiable recipient (Kogut & Ritov, 2005; Small 

& Loewenstein, 2003)
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Exploratory tests:
❖ Sympathy (Experiment 1) 

and ambivalence towards 

meat (Experiment 3) mediated 

the effect.

❖ Omnivores who scored high 

in concern (Experiment 2) and 

ecological identity (Experiment 

3), in addition to low in 

empathy and identification with 

animals (Experiment 2), were 

more susceptible to the effect.

Abstract:

❖ A single identified victim tends to increase prosociality. We extended 

the effect to a farm animal. Participants were more likely to sign and 

share a petition to save an identified calf (Study 1), which we extended 

to actual petition support and signing (Study 2) in addition to donations 

(Study 3). Sympathy (Study 1) and ambivalence towards meat (Study 3) 

mediated the effect, whereas concern, empathy, identification with 

animals (Study 2), and environmental identity (Study 3) moderated it.
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