
Validating a tool to dramatically increase the diversity of samples in psychological research

•

•Western researchers have less access to non-WEIRD (Henrich et al.,

2010) samples. We detail a partial solution. An online Chinese survey

platform (Credamo), boasts more than 3 million registered workers.

We provide initial validation for the platform. With nine studies(N =

11,778), involving individuals' decisions, estimates of others’ decisions,

personalities, and cultures, we demonstrate that Credamo can provide

attentive subjects and valid data.

•The current Credamo samples are extremely diverse in terms of income

and geography. Respondents give a quick response. Credamo works

similarly to Mturk and accepts standard payment mechanisms. Access to

this new sample provides exciting opportunities for cross-cultural

research and can spark a revolution in generalizability.

IV: 2 (person: self vs. others) × 2 (measure: WTP vs. enjoyment) × 10 (item)

Q: Do you agree to sign the release to allow the supermarket to use your video 

comments for a commercial?  What % of participants taking this survey do you 

estimate would sign the release?

• False consensus effect: replicated.  No device effect.

• Nine months later, study 2b replicated the FCE too.

61%             45% 65% 31%

N = 305                                                         N = 370

The inexperienced 

undergraduate 

RA’s did just fine.

IV: 2(framing: lives saved vs. lives lost) * 2 (program: certain vs. risky) 

Results (enjoyment):  

• Cloud Research Approved participants directionally replicated the effect for all ten 

items; Mturk also did, but much less so.

• Credamo did not! Six showed significant differences, but three of those were in the 

opposite direction.

Results

Study 5 Uncertainty Effect (N = 787)

We replicated the uncertainty effect in both samples 

and with very similar effect sizes.

Mturk: $42.49 vs. $36.21 (p < 0.001)

Credamo: ￥37.40 vs. ￥31.48 (p < 0.001)

Study 6 Moral Judgment (N = 1,917)

Participants from both platforms were more likely to 

endorse sacrifice in the switch scenario than in the 

footbridge scenario.
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• Framing effect:  replicated.

• Attention check pass rate: 

Mturk: 83%;  Credamo: 89%

• Cellphone users:

Mturk 1.5%; Credamo: 95%

• Nine months later, study 1b

replicated the framing effect.

N = 800                       N= 2,762

N = 165                        N = 178

Lives Lost Frame       

Lives Saved Frame

Results (WTP):

• Directionally replicated the 

original effect for all ten items 

and for all three samples.

• The Mturk sample showed 

consistently smaller effect sizes. 

The other two were similar.

Please direct your questions and comments regarding this project to: 18110690030@fudan.edu.cn; leif_nelson@berkeley.edu 
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Study 7 How Sensitive Are the Effects to Subtleties in Translations? (N = 1,739)
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