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BIODEGRADABLE

POSITIVE ATTITUDES

CONSUMERS &
BIO-BASED PLASTIC

COVENTIONAL > BIO-BASED PLASTIC WILLING TO PAY MORE

Study 4 Specific Results

Depending on condition, participants received different information about PREREGISTERED
bio-based plastic...

Condition

Control (Baseline) Negative Balanced

Bio-based plastic 1s entirely or Control condition info + bio- Negative condition info
partially made from biomass and based plastic 1s not necessarily + description of what

1s similar in appearance and biodegradable. makes bio-based plastic
function to conventional plastic. more sustainable (1.e.,

(a@m: [Emove any a smaller CO, footprint)
misconceptions about the

biodegradability)

Misconceptions about No misconceptions No misconceptions
biodegradability

No knowledge about No knowledge about Knowledge about
CO, benefit CO, benefit CO, benefit

Positive attitude Negative attitude Somewhat positive attitude

When educating consumers about the properties and benefits of
bio-based plastics, they remained positive and were willing to pay
a price premium.

RESULTS

DISCUSSION

For further information
email m.zwicker@uva.nl
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