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ABSTRACT RESEARCH MATERIALS RESULTS (MODERATION EFFECT)

Individuals are reluctant to report errors because they fear their personal image may
be damaged. However, we found this fear is misplaced. We used three online
experiments and one survey study to test our hypothesized relationships. The results
demonstrate that participants perceive those who proactively report errors as more
competent and warmer than those who do not. This effect is positively mediated by
positive affect and positivity ratio and is moderated by error management climate.
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