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restrict the use of money (Garbinsky et al., 2014; .001, n 2 =.06 e No-leaderboard < Leaderboard: b=8.35,t=2.87, p =
Thaler & Benartzi, 2004) * Interaction: F(1, 237) = 6.49, p = .01, n 2= .03 .004
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experience and exolore a new strate The effect of leaderboards on saving intentions was Nonsignificant mediation effect of the motivation to save,
P . . P . &Y mediated by the motivation to save, b = 3.14, SE=1.19, b=-1.64,SE=1.15,95% Cl = [-3.93, 0.64]
encouraging savings—gamification, more 95% Cl = [0.99, 5.76]
specifically, competitive leaderboards Results were similar for relative savings

" Because leaderboards incur competition and
social comparison that motivates people to
perform better, we further examine whether the
height of the upward comparison standards and
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