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Study 1 (UK, N = 114)
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Study 2 (US, N = 146)
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Study 3 (US, N = 277)

Summary
Can viewing charitable options together affect 
people’s donation tendencies? Past research would 
suggest that viewing similar options together would 
increase decision difficulty, in turns leading people to 
defer their decision. Yet, we found that participants 
are more likely to donate when viewing two similar 
but distinct charitable causes (joint evaluation) 
together, than viewing only one of them (separate 
evaluation). 

We also found that this effect is mediated by how 
difficult people perceived the decision to be.

Stimuli

Mechanism (Study 2 & 3)

Presentation format 
(Joint = 1, Separate 

= 0)

Perceived 
difficulty

Decision to 
donate

Study 2: B = 0.41, SE = .20, 95% CI[0.096, 0.86]
Study 3: B = 0.18, SE = .072, 95% CI[0.055, 0.34]

Presenting Charitable Options in Joint (vs Separate) Evaluation Increases Charitable Behaviors
https://ucl.zoom.us/j/96841573072 Meeting ID: 968 4157 3072

Lishi Tan*, Neeru Paharia, Chia-Jung Tsay

General Methods
Participants were asked to imagine a scenario in 
which they have additional money to spend and that 
they came across the GoFundme link(s). They then 
chose whether to donate the money or to not donate 
(Study 2)/spend the money on items that they 
want (Study 1 & 3).

• Between-subject; either joint (both GoFundme
links) or separate evaluation (only one link)

• Participants were also asked “How difficult was it 
to make the decision you have just made?” 
(perceived difficulty)

Discussion
Our results showed that presenting similar charitable options in joint evaluation format makes the decision more difficult, which in turn increases 
people’s donation tendencies. We aim to test the exact reason why decision difficulty in such a prosocial domain increases donation tendencies 
despite past research that shows the contrary in other domains.

https://ucl.zoom.us/j/96841573072

