
BACKGROUND.

Giving makes people feel good (WarmGlow

effect, Andreoni, 1989).

The other way around, affect is assumed to

have a u-shaped relationship with

giving (Baumann et al., 1981):
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Giving more
when you’re
feeling good?
.

feel bad & 
give lots

feel good & 
give lots

feel medium & 
give medium
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METHODS.

MOREMETHODS.

2 Studies, both preregistered on OSF, all

materials here: https://bit.ly/2KJxK5I

541 participants (nStudy 1 = 252, nStudy 2 =

289, 333 female, Mage = 21.31, SDage =

2.29, demographics missing for 76

participants)

Incentives Study 1: 5€ flat +up to 2€

Incentives Study 2: course credit only

Donation Task: Dictator Game, donate

between 0€ and 2€ (in 1 cent steps) to

UNICEF and SAVE THE CHILDREN

(random sequence)

Affect Measure: How do you feel [0 = very

bad, 100 = very good}]?

Writing Task (Affect Manipulation): In the

control condition, participants wrote

about a neutral experience someone

may have experienced. In the POSKEEP

(NEGKEEP) condition, participants

wrote about the positive (negative)

emotions and thoughts that someone

who decided to keep all resources to

themselves in a donation decision may

have experienced. Participants in the

POSGIVE (NEGGIVE) condition wrote

about the positive (negative) emotions

and thoughts that someone who

decided to give away all resources to a

charity in a donation decision may have

experienced.
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AFFECT MANIPULATION

DOESNOTAFFECTGIVING.
No evidence for different giving

levels before (donation 1) and

after (donation 2) the affect

manipulation (b = -0.76, z = -

0.44, p = 0.662).

No evidence that affect condition

predicts giving (b = 0.06, t =

0.03, p = 0.98).
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Note. Error bars are 95% Confidence Intervals.

Giving by Condition

before affect 
manipulation

after affect 
manipulation

AFFECT MANIPULATION

WORKS ONLY IN GIVE

FRAME.
No evidence for different affect in

the keep frame, only in the keep

frame (POSGIVE vs. Control:

t(180) = 3.82, p = 0.001;

NEGGIVE vs. Control: t(179) =

3.21, p = 0.012)).
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Note. Error bars are 95% Confidence Intervals.

Feeling Good by Condition

thinking about the
downsides of donating

thinking about the
upsides of donating

WARM GLOW REPLICATES:

GIVING MORE INCREASES

FEELINGGOOD.
Giving makes people feel better,

both in donation 1 (b = 0.20, t =

16.88, p < 0.001) and in

donation 2 (b = 0.16, t = 13.64,

p < 0.001).
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Note. Error bars are 95% Confidence Intervals.
Circle size represents number of observations.

Donation 1
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Note. Error bars are 95% Confidence Intervals.
Circle size represents number of observations.

Donation 2
Giving More increases Feeling Good

BONUSCONTENT:

ASK MEABOUT THERMAL IMAGING!

SJDMOFFICEHOURSDEC 10, 2020, 8-9:15 (EST):

https://zoom.us/j/95997966494
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