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group impression-formation 
task
sequential sampling of traits
each trait characterizes one 
group member
optional sample truncation 
after each trait
standard-error / credible 
interval based stopping rule

PREDICTION
Exemplar algorithm: Modified version 
of Haldane's (1945) optional stopping 
rule: 
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Self-truncated impression 
formation results in 
small-sample accentuation
     small-n homogeneity
     small-n extremity

DESIGN
liberal
active
noisy

spontaneous
lazy

press the space bar to see another trait
press "Enter" to report your impression

group A

How would you like that person?

How confident are you in your judgment?

strong
dislike

strong
liking

very
uncertain

uncertain certain very
certain

neutral

Distribute the remaining 3 squares by 
clicking the fitting field.

strong
antipathy

strong
liking

impression formation distribution builder rating scales

RESULTS
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 1 N = 134

r  =.14 (sd=.23)n,sd r  =-.18 (sd=.23)n,J r  =-.17 (sd=.22)n,Jr  =-.17 (sd=.25)n,H
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NT
 2 N = 56

r  =.24 (sd=.24)n,sd r  =-.22 (sd=.20)n,J r  =-.23 (sd=.22)n,Jr  =-.28 (sd=.29)n,H

EX
PE
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NT
 3 N = 89

r =.21 (sd=.25)n,sd r  =-.18 (sd=.22)n,J r  =-.19 (sd=.23)n,Jr  =-.23 (sd=.27)n,H
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DISCUSSION
highly consistent empirical pattern
possible cause of out-group homogeneity (out-group 
= small sample group)
regular impact of diagnosticity parameters
homogeneity ~ (multi-dimensional) density
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