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Results (Study 1)

Discussion
• Study 1: Across a wide range of specific emotions, 

heightened emotionality was predictive of increased 
belief in false (but not true) news

• Study 2: Inducing reliance on emotion resulted in 
greater belief in false (but not true) news compared to 
a control or inducing reliance on reason

• Failed to find evidence that false, politically 
concordant headlines were believed more in the reason 
condition than the emotion condition – suggesting 
people may fall for false news because they rely too 
heavily on emotion; not because they reason in a 
motivated way
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Methods (Study 1)
• Participants recruited on Amazon Mechanical Turk 

(N=409)
• First assessed extent to which participants were 

experiencing specific emotions (PANAS; 2)
• Then participants assessed accuracy of a series of 

headlines – half true, half false

Methods (Study 2)
• Across four experiments utilizing largely the same 

paradigm (N=3884), participants randomly assigned to 
one of three conditions

• Emotion Induction
• Reason Induction
• Control

• After induction prompt, participants again assessed
accuracy of a series of true and false headlines

Motivation
• Prior work on the psychology of misinformation has 

focused primarily on the extent to which reason & 
deliberation hinder versus help accuracy judgments (1)

• Specific role of reliance on emotion remains unclear
• Question: what is the role of emotion in susceptibility to 

believing false news?
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