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Research Questions


How do we make a group in 
need more identifiable?

Can numerical precision 
combat psychic numbing?   

What does precision 
communicate to donors?
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Study 1: 
Field Data
N = 1,158,854 projects
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 t(1,158,852) = 53.51, p < .0001





Methods

Study 2: 
Incentive Compatible Pilot
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Study 2: 
Incentive Compatible Pilot
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μdiff = -.03, SE= .027, CI [-.08, .02],
t(57) =  -1.11, p =  0.271
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Study 3: 
Precise Groups

Methods
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ResultsStudy 3: 
Precise Groups
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μdiff = -9.42, SE = 6.15,
95% CI [-21.62, 2.78] ,t(97) = -1.53,

 p = 0.128

μdiff = 0.95,SE = .40, 95% CI [0.132 ,1.767],
t(97) = 2.31 , p = 0.023
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DV:

Ongoing &  
Future Research

Local Charity:

Portion of winnings

Process Measures

• Confidence in request


• Trust accuracy of request


• Perceived need of organization


• Emotional measures of concern 
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