Rejecting Earned Rewards to Signal Pure Motives
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Key Finding: Emphasizing the intrinsic rewards of a past action can lead actors to forgo or donate their incentive earnings.
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good deeds makes actors more willing to forgo incentives earned for those same
acts.
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Hypothesis 2a: The effect will be stronger when the intrinsic motives in
question are more consistent with the values actors hold and the self-image they
hope to project (Prelec & Bodner, 2003)
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Hypothesis 2b: The effect will be stronger when actors have expended more
effort on the incentivized behavior (Gneezy et al., 2012) $0.10 89%
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22.4% gave up some or all of their incentives in the treatment condition, 12.0% in the
active control condition, and 12.5% in the control condition.

Conclusion
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