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D E S I G N  G U I D E  
  

This PowerPoint 2007 template produces a 48”x72” 

presentation poster. You can use it to create your research 

poster and save valuable time placing titles, subtitles, text, 

and graphics.  
  

We provide a series of online answer your poster production 

questions. To view our template tutorials, go online to 

PosterPresentations.com and click on HELP DESK. 
  

When you are ready to  print your poster, go online to 

PosterPresentations.com 
  

Need assistance? Call us at 1.510.649.3001 
  

 

 

 

 

 

Q U I C K  S TA R T  
  

Zoom in and out 
As you work on your poster zoom in and out to the 

level that is more comfortable to you. Go to VIEW > 

ZOOM. 

 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of the 

authors, and the affiliated institutions. You can type or paste text 

into the provided boxes. The template will automatically adjust the 

size of your text to fit the title box. You can manually override this 

feature and change the size of your text.  
  

T I P : The font size of your title should be bigger than your name(s) 

and institution name(s). 

 

 

 

 

 

 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert 

a logo by dragging and dropping it from your desktop, copy and 

paste or by going to INSERT > PICTURES. Logos taken from web sites 

are likely to be low quality when printed. Zoom it at 100% to see 

what the logo will look like on the final poster and make any 

necessary adjustments.   
 

T I P :  See if your company’s logo is available on our free poster 

templates page. 

 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, 

copy and paste, or by going to INSERT > PICTURES. Resize images 

proportionally by holding down the SHIFT key and dragging one of 

the corner handles. For a professional-looking poster, do not distort 

your images by enlarging them disproportionally. 

 

 

 

 

 

 

 

 

 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look 

good they will print well.  
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Q U I C K  S TA RT  ( c o n t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going 

to the DESIGN menu, click on COLORS, and choose the color 

theme of your choice. You can also create your own color 

theme. 

 

 

 

 

 

 

 

 

 

You can also manually change the color of your background by 

going to VIEW > SLIDE MASTER.  After you finish working on 

the master be sure to go to VIEW > NORMAL to continue 

working on your poster. 

 

How to add Text 
The template comes with a number of pre-

formatted placeholders for headers and 

text blocks. You can add more blocks by 

copying and pasting the existing ones or by 

adding a text box from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you 

have to present. The default template text offers a good 

starting point. Follow the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu 

and click on TABLE. A drop-down box will help you 

select rows and columns.  

You can also copy and a paste a table from Word or another 

PowerPoint document. A pasted table may need to be re-

formatted by RIGHT-CLICK > FORMAT SHAPE, TEXT BOX, 

Margins. 

 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel 

or Word. Some reformatting may be required depending on 

how the original document has been created. 

 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to 

see the column options available for this template. The 

poster columns can also be customized on the Master. VIEW > 

MASTER. 

 

How to remove the info bars 
If you are working in PowerPoint for Windows and have 

finished your poster, save as PDF and the bars will not be 

included. You can also delete them by going to VIEW > 

MASTER. On the Mac adjust the Page-Setup to match the 

Page-Setup in PowerPoint before you create a PDF. You can 

also delete them from the Slide Master. 

 

Save your work 
Save your template as a PowerPoint document. For printing, 

save as PowerPoint or “Print-quality” PDF. 
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• H1: When choice difficulty signals diligence, it decreases 

consumption of the selected alternative. 
 

• H2: When choice difficulty signals lack of information, it increases 

consumption of the selected alternative. 
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• How does choice difficulty impact people’s consumption behavior (i.e., 

the extent to which they consume the selected alternative)? 

– What do people infer from choice difficulty? 

– Does choice difficulty always undermine choice confidence? 

– Does choice confidence increase the consumption of the 

selected alternative? 

Research Question 

• Stimulus: Short animated video 

• Manipulation: Choosing from an assortment with a dominant option 

(low choice difficulty) vs. choosing from an assortment with no 

dominant option (high choice difficulty) 

 

 

 

 

 

 

• Key DV: How long participants watch the video 

Method 

Conclusion 
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The Effect of Choice Difficulty on Consumption of the Selected Alternative 

Background 

Theoretical Framework 

Choice Difficulty 

Negative Inference 

Positive Inference 

“I made a good choice” 

“I made a bad choice” 

Low Choice Confidence  

High Choice Confidence 

High Choice  Confidence 

Low Choice Confidence 

Reduced Consumption 

Increased Consumption 

Choice Difficulty 
X 

Inference Making 

• Choice difficulty leads to different inferences about the attractiveness 

of the selected alternative.1 

• Choice difficulty undermines choice confidence  (i.e., how good the 

selected alternative is).2-5 

• Reduction in choice confidence increases motivation to acquire more 

information.6 

“I need to know more.” 

“I know enough already.” 

Results: Study 1 

Results: Study 2 

4

5

6

7

8

Enjoyment  

1. Liberman, N., & Fӧrster, J. (2006). Inferences from Decision Difficulty. Journal of Experimental 

Social Psychology, 42(3), 290-306. 

2. Diehl, K., & Poynor, C. (2010). Great Expectations?! Assortment Size, Expectations, and 

Satisfaction. Jounral of Marketing Research, 47, 312-22. 

3. Griffin, J. G., & Broniarczyk, S. M. (2010). The Slippery Slope: The Impact of Feature 

Alignability on Search and Satisfaction. Journal of Marketing Research, 47, 323-34. 

4. Iyengar, S. S., & Lepper, M. R. (2000). When Choice is Demotivating: Can One Desire Too 

Much of a Good Thing. Journal of Personality and Social Psychology, 79(6), 995-1006. 

5. Mogilner, C., Shiv, B., & Iyengar, S. (2013). Eternal Quest for the Best: Sequential (vs. 

Simultaneous) Option Presentation Undermines Choice Committment. Journal of Consumer 

Research, 39, 1300-12. 

6. Simonson, I., Huber, J., & Payne, J. (1988). The Relationship between Prior Brand Knowledge 

and Information Acquisition Order. Journal of Consumer Research, 14(March), 566-78. 

• The relationship between choice difficulty and choice confidence is 

nuanced. 

• What people infer from their experience of choice difficulty (i.e., 

diligence vs. lack of information) affects their choice confidence, which 

affects their subsequent motivation to acquire more information about 

the selected alternative. 

• This motivation to acquire more information leads to increased 

consumption of the selected alternative. 

“I carefully considered 

all information” 

“I did not have enough 

information.” 

N=204 

Choice Difficulty Consumption of the 
Selected Alternative 

Choice Confidence 

β = 8.0209, p=.029 

Indirect effect–positive inference: 

β = .0171; CI [-9.9633, 8.1474] 

 Indirect effect–negative inference:  

β = 14.8078; CI [1.9491, 35.2006] 

Inference:  
Positive vs. Negative 

β = -1.8840, p=.07 

Direct effect: β =-8.5346, n.s. 
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