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DESIGN GUIDE 

 
This PowerPoint 2007 template produces a 48”x48” 
presentation poster. You can use it to create your research 
poster and save valuable time placing titles, subtitles, text, 
and graphics.  
 
We provide a series of online tutorials that will guide you 
through the poster design process and answer your poster 
production questions. To view our template tutorials, go 
online to PosterPresentations.com and click on HELP DESK. 
 
When you are ready to print your poster, go online to 
PosterPresentations.com 
 
Need assistance? Call us at 1.510.649.3001 
 

 

QUICK START 
 

Zoom in and out 
As you work on your poster zoom in and out to the level that is 
more comfortable to you. Go to VIEW > ZOOM. 
 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of the 
authors, and the affiliated institutions. You can type or paste text 
into the provided boxes. The template will automatically adjust the 
size of your text to fit the title box. You can manually override this 
feature and change the size of your text.  
 
TIP: The font size of your title should be bigger than your name(s) 
and institution name(s). 
 
 
 

 
 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert 
a logo by dragging and dropping it from your desktop, copy and 
paste or by going to INSERT > PICTURES. Logos taken from web sites 
are likely to be low quality when printed. Zoom it at 100% to see 
what the logo will look like on the final poster and make any 
necessary adjustments.   
 
TIP: See if your school’s logo is available on our free poster 
templates page. 
 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, 
copy and paste, or by going to INSERT > PICTURES. Resize images 
proportionally by holding down the SHIFT key and dragging one of 
the corner handles. For a professional-looking poster, do not distort 
your images by enlarging them disproportionally. 
 

 
 
 
 
 
 
 
 
 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look 
good they will print well. If they are blurry or pixelated, you will 
need to replace it with an image that is at a high-resolution. 
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QUICK START (cont.) 
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the 
DESIGN menu, click on COLORS, and choose the color theme of your 
choice. You can also create your own color theme. 
 
 
 
 
 
 
 
 
 
You can also manually change the color of your background by going 
to VIEW > SLIDE MASTER.  After you finish working on the master be 
sure to go to VIEW > NORMAL to continue working on your poster. 
 

How to add Text 
The template comes with a number of pre-formatted placeholders 
for headers and text blocks. You can add more blocks by copying and 
pasting the existing ones or by adding a text box from the HOME 
menu.  
 

 Text size 
Adjust the size of your text based on how much content you have to 
present. The default template text offers a good starting point. 
Follow the conference requirements. 
 

How to add Tables 
To add a table from scratch go to the INSERT menu and  
click on TABLE. A drop-down box will help you select 
rows and columns.  

You can also copy and a paste a table from Word or another 
PowerPoint document. A pasted table may need to be re-formatted 
by RIGHT-CLICK > FORMAT SHAPE, TEXT BOX, Margins. 
 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or 
Word. Some reformatting may be required depending on how the 
original document has been created. 
 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 
column options available for this template. The poster columns can 
also be customized on the Master. VIEW > MASTER. 

 
How to remove the info bars 

If you are working in PowerPoint for Windows and have finished your 
poster, save as PDF and the bars will not be included. You can also 
delete them by going to VIEW > MASTER. On the Mac adjust the 
Page-Setup to match the Page-Setup in PowerPoint before you 
create a PDF. You can also delete them from the Slide Master. 
 

Save your work 
Save your template as a PowerPoint document. For printing, save as 
PowerPoint or “Print-quality” PDF. 
 

Print your poster 
When you are ready to have your poster printed go online to 
PosterPresentations.com and click on the “Order Your Poster” 
button. Choose the poster type the best suits your needs and submit 
your order. If you submit a PowerPoint document you will be 
receiving a PDF proof for your approval prior to printing. If your 
order is placed and paid for before noon, Pacific, Monday through 
Friday, your order will ship out that same day. Next day, Second day, 
Third day, and Free Ground services are offered. Go to 
PosterPresentations.com for more information. 
 

Student discounts are available on our Facebook page. 
Go to PosterPresentations.com and click on the FB icon.  
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Healthy	Foods	(Apple	&	Oats)	

Which	is	healthier?	(ns)	 Which	would	you	buy?	(ns)	

Activity-equivalent food labels depart from traditional calorie labels in two ways: using a picture instead of 
words, and representing food energy as ‘activity time’. Two experiments (N = 96) found that vary label 
format (picture vs. word) and energy representation (activity vs. calories) affected processing ease, 
judgements of liking and healthiness, and choice of products differed across foods. Experiment 1 found that 
picture and activity labels were rated higher than word and calorie labels in some foods but other foods had 
the opposite effect. Experiment 2 (N = 96) found that people chose to purchase calorie-labelled products 
more than activity-labelled ones and this preference was greater among unhealthy foods. 

ABSTRACT 

METHODS 

Perceptions of Label (*) 
RESULTS DISCUSSION 

• Word labels were better liked and better understood than picture 
labels (high literacy of sample may have influenced) 

• Activity labels might be more intuitive, but calorie labels may be 
more familiar for food selection. 

• Context familiarity increases fluency of calorie labels. 

• Label effects vary: different foods evoke different judgements. 

• Some evidence that liking judgements do not extend to healthiness 
judgements. 

• Decisions about healthiness were more effortful than purchase 
decisions. 

• Purchase decisions may be more susceptible to fluency effects (more 
fluent products preferred). 

• Sources of fluency: intuitiveness of label, familiarity with label, 
existing impressions food. 

• People prefer to buy products labelled with calories: they 
automatically pick what is familiar 

• Familiarity may play influence decision heuristics more than 
elements of presentation. 

Future questions: 

• What type of heuristics affect people most when they buy food? 

• Which label design nudges towards healthier food choices? 

• Varying presentation for other aspects of food healthiness (e.g. fat and 
sugar). 

• Examining fluency of words vs. pictures in lower literacy sample 
(higher risk for obesity6). 
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• Food labels guide consumers to healthier food choices1. Food energy 
information reminds that overconsumption can lead to weight gain. 

• Food energy values can be presented as ‘calories’ (current system), or 
activity time to burn the energy (e.g. no. of minutes of walking)2. 

•  ‘Activity-equivalent’ labelling also uses pictures (vs. words). 

• Pictures are posited to be more easily understood than words3 and 
physical activity is believed to be more intuitive than calories4.  

•  Increased liking for fluent (more easily processed) stimuli has 
previously been demonstrated5. 

Research Question:  

• Does increased fluency of picture-activity labels influence 
consumers to like the labels and products better, perceive them as 
healthier, and choose them more often? 

INTRODUCTION 

•  Data collected from participants (N = 96) using online vignette-based 
surveys. 

Liking & Health Judgements (Exp 1)   Perceptions of Labels
  

 

 

 

                       -How much do you like the label?  

• 4 label conditions 

• Judgements repeated over 5 products 

- How much do you like this product?   

- How healthy is this product?   

- How easy was it to judge?                 - Rank labels in terms of ease of 
                          understanding                

Product Choice (Exp 2)                    

               Healthy Foods                                   Unhealthy Foods 

 

 

 

 

 

 

 

• 4 label types, participants assigned to 1 of 4 comparison conditions  

• 4 products per choice decision (higher/lower value x 2 label types) 

- Choose the healthier product. 

- Choose which product you would like to buy. 

- How easy was it to decide? 

Liking of Product (*) 

Judgements of Healthiness (ns) 

Product Choice (*) 

Ease of Decision: Judgements (ns) and Choice (*) 

One-way ANOVA on (i) mean ratings of liking for each label (exp 1, using 7-point Likert scale) and (ii) 
mean ranking of labels (reverse-scored) in terms of ease of understanding (exp 2, labels ranked from 1-4). 
All error bars reflect 95% confidence intervals. 

Repeated measures ANCOVA performed on mean ratings of liking for products (using 7-point Likert scale) 
with product as within-subject factors and between-subjects factors of (i) energy representation and (ii) label 
format. Covariates used in the model (attitudes towards health & BMI) are held constant in graph. All error 
bars reflect 95% confidence intervals. 

Repeated measures ANCOVA performed on mean ratings of healthiness of products (using 7-point Likert 
scale) with product as within-subject factors and between-subjects factors of (i) energy representation and 
(ii) label format. Covariates used in the model (attitudes towards health & BMI) are held constant in graph. 
All error bars reflect 95% confidence intervals. 
 

Frequency of particpant choices was subject to a χ2 test. Partipant choices were also scored as activity = 0, 
calorie = 1 and summed across products; the choice score was analysed with a one-sample t-test. 

Mixed-design ANOVA on ratings of ease of 
judgement (summed across 4 measures on a 7-point 
Likert scale) with product as a within-subject factor 
and (i) energy representation and (ii) label format as 
between-subject factors. (ns)  
(iii) Paired samples t-test between Likert scale (5-
point) scores of ease of choosing between healthier 
product or product to buy. (*) 
All error bars reflect 95% confidence intervals. 

(i) (ii) 

(i) (ii) 

(ii) (i) 

(i) (ii) 

(ii) 

(iii) 

(i) 
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Unhealthy	Foods	(Crisps	&	Pizza)	

Which	is	healthier?	(ns)	 Which	would	you	buy?	*	

KEY TAKEAWAYS 
• Food energy can be presented as (i) pictures vs. words 

(format); (ii) activity time vs. calories (energy 
representation). 

• Activity labels are better liked but calorie labels are 
more understood. 

• Food type affects whether format and energy 
representation cause products to be better liked or judged 
more healthily. 

• People find decisions about healthiness harder than 
purchase decisions. 

• People would buy calorie-labelled products more than 
activity-labelled ones. 


