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ABSTRACT STUDY 1: Photo-Driven Goal Shifts STUDY 2 continued: Retirement Savings
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reflection activates impulsive,

short-term goals and suppresses
long-term, future-oriented goals. R ES U I-TS

Photo engagement consequently Participants’ Self-Reported Current Goals
shifts individuals’ behavioral
intentions in line with these goals.
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INTRODUCTION

Modern technology makes photos
increasingly accessible; an
estimated 2 billion photos are
shared on Facebook alone every
day (Facebook.com).

Photographs provide salient
reminders of our past selves, and
could lead individuals to perceive ,
higher (or lower) connectedness
between their current and future
identities and bolster future-

oriented choices (Bartels & ' . RESU I.TS

Urminsky 2011).
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STUDY 3: Spending Versus Saving
METHOD

* 273 MTlurk participants either viewed Facebook photos for 3 minutes, browsed Facebook
for 2 minutes and then wrote a post, or wrote about their day for 3 minutes (control).
DV: Indicate how much of a $500 tax rebate they would use to treat themselves.

* We predicted that photo engagement would reduce concerns about saving for the
future, thus increasing present spending.

% of Participants Mentioning

capture in-the-moment feelings
and experiences, which may shift
one’s focus towards instant
feelings and away from delayed
future rewards.
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