Wise crowds and complex tasks, they’re not just for point estimates anymore.
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Rankings are great, ranking’s a problem.|| Simulants ranked 30 items... WoC improves large-set ranking

Ranked preferences contain an extraordinary amount of information
accuracy.

(Shannon). Unfortunately, people have trouble ranking more than 10 IKT/GKT

items. Declarative knowledge aside (e.g. Is Iowa bigger than Kentucky?), | , v Increases in ranking accuracy are consistent with

we have significant procedural shortcomings. In terms of algorithmic however human per forma.nce decay.s : aplodly on larger with those found in point estimate tasks. Applvi
sets so we first tested 30-item ranking with simulants point estimate tasks. Applylng

that we then formed into crowds. Unsurprisingly, WoC to ranking corrects for both declarative and

complexity, ranking is O(n?); it’s hard, we tire, err, and capitulate

(Krosnick & Alwin). , : :
smarter crowd members made for wiser crowds procedural deficiencies.

(Budescu & Chen; Mannes, Soll, & Larrick). More

surprising was that for all levels of individual ability, : :
larger crowds helped but had a decreasing marginal v/ Even small crowds become wiser than their

effect. members. Larger crowds can be wiser but size is
generally neither necessary nor sufficient.
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WoC works when applied to people ranking 10 items,
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, , , 10 BT oo Students ranked 30 state populations (n=239), Results indicated that
v WoC works on point-estimate (PE) problems in 00 Fortune 500 firms' annual revenues (n=238), and people's natural ranking
countless domains (Surowiecki); all that’s needed is a movie box office revenues (n=117). breakpoint is around 15
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well-structured question, a coherent variety of opinions, miRC=39  The biggest accuracy gains came from the initial ranking =10 fems items rather than <10.
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